WIRTSCHAFTS-
PSYCHOLOGIE
aktuell

Fordert das soziale Miteinander im Coworking Space die Kreativitat?
(erschienen auf wirtschaftspsychologie-aktuell.de)

Autorin:

Ada Sil Patterer & Jana Kuhnel

Literatur:

Bouncken, R. B., & Reuschl, A. J. (2018). Coworking-spaces: How a phenomenon of the sharing
economy builds a novel trend for the workplace and for entrepreneurship. Review of
Managerial Science, 12(1), 317-334. https://doi.org/10.1007/s11846-016-0215-y

Brown, J. (2017). Curating the “third place”? Coworking and the mediation of creativity. Geoforum, 82,
112-126. https://doi.org/10.1016/j.geoforum.2017.04.006

Garrett, L. E., Spreitzer, G. M., & Bacevice, P. A. (2017). Co-constructing a sense of community at work:
The emergence of community in coworking spaces. Organization Studies, 38(6), 821-842.
https://doi.org/10.1177/0170840616685354

Gilson, L. L., & Madjar, N. (2011). Radical and incremental creativity: Antecedents and processes.
Psychology of  Aesthetics, Creativity, and the Arts, 5(1), 21-28.
https://doi.org/10.1037/a0017863

Kahn, R. L., & Antonucci, T. C. (1980). Convoys over the life course: Attachment, roles, and social
support. In P. B. Baltes & O. Brim (Eds.), Life-span development and behavior (Vol. 3, pp. 253—
286). Academic Press.

Madjar, N., Greenberg, E., & Chen, Z. (2011). Factors for radical creativity, incremental creativity, and
routine, noncreative performance. Journal of Applied Psychology, 96(4), 730-743.
https://doi.org/10.1037/a0022416

Patterer, A. S., Kihnel, J., & Korunka, C. (2023). Parallel effects ofthe need for relatedness: A three-
wave panel study on how coworker social support contributes to OCB and depersonalisation.
Work & Stress, 1-23. https://doi.org/10.1080/02678373.2023.2222367

Patterer, A. S., Schewski, L., & Kiihnel, J. (2026). Working alone but together: The relationship between
social support and radical and incremental creativity in coworking spaces. Zeitschrift fiir
Arbeits- und Organisationspsychologie. https://doi.org/10.1026/0932-4089/a000476

Perry-Smith, J. E., & Mannucci, P. V. (2017). From creativity to innovation: The social network drivers
of the four phases of the idea journey. Academy of Management Review, 42(1), 53-79.
https://doi.org/10.5465/amr.2014.0462



https://wirtschaftspsychologie-aktuell.de/
https://doi.org/10.1007/s11846-016-0215-y
https://doi.org/10.1016/j.geoforum.2017.04.006
https://doi.org/10.1177/0170840616685354
https://doi.org/10.1037/a0017863
https://doi.org/10.1037/a0022416
https://doi.org/10.1080/02678373.2023.2222367
https://doi.org/10.1026/0932-4089/a000476
https://doi.org/10.5465/amr.2014.0462

WIRTSCHAFTS-
PSYCHOLOGIE
aktuell

Spinuzzi, C. (2012). Working alone together: Coworking as emergent collaborative activity. Journal of
Business and Technical Communication, 26(4), 399-441.
https://doi.org/10.1177/1050651912444070



https://doi.org/10.1177/1050651912444070

